
Te
re

 O
rt

iz
 F

u
e
n

te
a
lb

a

Campaign name (Subject Line)
Two Ways to Taste Summerland with 
Solvero

Channel
Email campaign / Mailchimp

Goal
Encourage readers to engage with 
Solvero by presenting the winery through 
two distinct tasting experiences.

Offer framing
The email frames the offer as “two ways 
to taste Summerland with Solvero,” 
focusing on the experience itself and the 
contrast between the two tasting paths 
described in the message.

Brand context
Solvero positions its wines through place, 
vineyard character, and a direct, honest 
approach to farming and winemaking in 
Garnet Valley, Summerland.

Campaign overview
The email uses a simple, experience-led 
message to make the winery feel 
approachable while still premium. It invites 
the audience to understand Solvero 
through a tasting format that reflects both 
the wines and the setting.

Business objective
Build interest in the winery experience and 
move subscribers toward tasting-room 
engagement and future visitation.

Core message
There are two ways to taste  Solvero, and 
both are meant to introduce the winery in 
a clear, inviting way.
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Why it worked

The message is easy to understand, specific to the brand, and centered on experience rather than hard selling. 
That makes it feel natural for a winery audience.


